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Review
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Goals
Beliefs
Implementation
Vision

It is something like asking what is light? Just like a prism breaking down white light into its seven constituent 
colours – Violet, Indigo, Blue, Green, Yellow, Orange and Red, or VIBGYOR in short, we are attempting to 
deconstruct growth into its own VIBGYOR here.

We know growth means different things to different people. But, for us, it is not simply some gures on the 
balance sheet. It is a corporate culture that has imbibed the following 'colours' over the years -

Vision: the 'mind' of our company driving innovation and transformation
Implementation: the 'muscles' of our company powering processes and productivity
Beliefs: the 'soul' of our company inspiring business ethics and corporate responsibility
Goals: the 'eyes' of our company setting close as well as distant targets
Yield: the 'heart' of our company feeding and nurturing corporate development
Organization: the 'backbone' of our company holding up every other element
Review: the 'ears' of our company listening to customer and performance feedbacks

These seven colours are the foundation of brighter growth for Sambhaav in the coming years.

What is growth?
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Sambhaav Media Limited (SML) is a Listed and Public Limited Company 
incorporated in the year 1990 under the Companies Act, 1956. The Company is 
engaged in the business of Print Media in the form of Newspaper and Magazine 
Publication, Audio Video Media in the form of Public Entertainment System and TV 
Channels, Digital Media by way of Online Portal, Social Media and varied advertising 
and communication means as its core activities.

In the year 1986, late Shri Bhupatbhai Vadodaria started a morning daily newspaper 
'Sambhaav'. With his vision, foresight and business acumen, the circulation of the 
paper began to increase and that changed the destiny of SML. The incumbent 
Chairman and Managing Director, Kiran B Vadodaria has steered the company in 
new directions by overcoming several challenges. He has also shaped the 
Company into a progressive multi-product media corporate that enjoys credibility 
and trust in the Industry.

Sambhaav Media is recognized by its branded media products. Besides the well-
known afternoon daily Sambhaav Metro and weekly magazine Abhiyan, the 
Company ventured into the virgin territory of Public Entertainment System by 
introducing India's rst live transit TV channel, WISE TV, in the buses and bus depots 
of Gujarat State Road Transport Corporation. Sambhaav Media has secured 
editorial and marketing rights for the TV News Channel “VTV”. Considering the 
impact of digitization and increasing usage of social media and internet, the 
Company has launched a web portal www.sambhaavnews.com for news, 
entertainment, gaming and knowledge sharing as well as remaining active on the 
social media front. Sambhaav Media is attempting to secure contracts from the 
State Road Transport Corporations of Maharashtra and Rajasthan for installing 
Public Entertainment System, Global Positioning System and Public Information 
System in their buses. The Company is participating in E-Auction of the Second 
Batch of Private FM Radio Phase-III Channels in an effort to get into the FM Radio 
space.

Strict quality control, modernization, upgrading of printing units and investments in 
new media have allowed the Company to overcome the media challenges of the 
times and have yielded a signicant increase in readership and circulation.

CORPORATE OVERVIEW
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CORPORATE DNA
Keeping central stakeholders' interest, social 
responsibility and ethics, the Company would 
grow in top as well as bottom line through 
teamwork using technological updates and 
innovative ideas and build its image in the 
market.

VISION
To lead the transformation of the media and marketing solutions industries.

MISSION STATEMENT
To promote free speech, unbiased news and information, adopt best business 
practices and effective governance to create value for the stakeholders in long run.
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CMD’S MESSAGE
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I believe an innovation-driven corporate culture 
fosters sustainable growth in today's day and age. 
Because of our constant endeavor to break new 
ground, we have become well known as a media 
innovator and pioneer.

A case in point was our foray into the then unknown 
arena of Public Enter tainment Systems. We 
launched India's rst Live Transit TV channel called WISE TV, currently 
operational in 2000 GSRTC (Gujarat State Road Transport Corporation) buses 
plying across Gujarat and into parts of Maharashtra and Rajasthan, carrying 
an estimated audience of 9 lacs per day. This is one of the highest gures for 
any live terrestrial television. Our regional news TV channel VTV News is the 
rst Gujarati channel to start broadcasting an HD signal.

A recent top-line diversication move was to get into an IVT (Integrated Vehicle 
Tracking) and PIS (Passenger Information System) for GSRTC buses. Using 
vehicle-tracking technology, the system updates passengers about GSRTC 
bus arrivals and departures.

I also feel variety is the spice of sustainable growth. The logic is that if growth 
gets squeezed in certain areas, it is sure to be compensated by an expansion in 
other areas. We have a diverse top-line ranging from a daily tabloid and a 
weekly magazine in print media, to a news TV channel and a Transit TV system 
in Audio-Visual media, to a news, information, entertainment and gaming 
portal as well as social media activities in new media, and to a public vehicle 
tracking and information display system. All our media assets are in the top 
league in their respective elds.

Of course, cost efciency is a very important driver of sustainable growth. 
Towards this end, we have streamlined operations and upgraded machinery.
By its very denition, sustainable growth implies looking ahead. We plan to 
leverage our existing top-lines like WISE TV and Passenger Information 
Systems to corner projects in other states. We are also thinking of adding other 
media assets like FM Radio to our portfolio.

With such fundamentals in place, we are sure to take off into higher orbits in the 
future.

Dear Stakeholder,

Kiran B. Vadodaria



FINANCIAL HIGHLIGHTS
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BUSINESS HIGHLIGHTS
Overall the last year witnessed positive developments in the media industry 
segments that enabled the Company to enhance its product portfolio, develop 
brands and newer markets and create value for stakeholders.

The Company has diversied into newer activities with Gujarat State Road 
Transport Corporation (GSRTC) for implementation of “Integrated Vehicle Tracking 
(IVT) and Passenger Information System (PIS)” in the buses and depots of GSRTC. 
The IVT and PIS deployed in 2400 GSRTC buses helps to provide timely updates 
about arrival and departures to passengers. A mobile app has also been launched 
for android users to get the information. 

Sambhaav Media's transit TV Channel WISE TV is a New-age Media with all the 
latest features of a Satellite Television and delivers vast reach of a terrestrial 
Television, WISE TV's LIVE entertainment Transit channel is currently installed in 
2000 GSRTC Buses connecting all important cities in Gujarat along with parts of 
Maharashtra and Rajasthan. As estimated, it captures overall viewers of about 9 
Lacs per day. WISE TV has installed 22 inch screens in the buses and 40 inch 
screens at depots with HD quality and technological upgradation with Rasberrry 
system. This is creating a huge impact by reaching out to 45% in its rst phase with 
2000 screens.

The Company has marketing rights of VTV Gujarati News Channel and has 
successfully established synergy of activities for future foray into TV channels 
business.   

Taking further steps to improve the brand of the Company, the Company has 
launched a Web Portal www.sambhaavnews.com for news, entertainment, 
gaming, and knowledge sharing. This is enabling doorways to future clientele, 
other companies within the same industry and improving customer relationships 
and services.

06



ABOUT INDUSTRY
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The Indian Media and Entertainment (M&E) industry is a sunrise sector for the economy 

and is making high growth strides. Proving its resilience to the world, the Indian M&E 

industry is on the cusp of a strong phase of growth, backed by rising consumer demand 

and improving advertising revenues. The industry has been largely driven by increasing 

digitization and higher internet usage over the last decade. Internet has almost become a 

mainstream media for entertainment for most of the people. In 2015, the overall M&E 

industry grew 11.7 per cent over 2014. The largest segment, India's television industry, is 

expected to maintain its strong growth momentum led by subscription revenues, 

representing a year-on-year growth of about 13.2 per cent.

The Government of India has supported M&E industry's growth by taking various 

initiatives such as digitizing the cable distribution sector to attract greater institutional 

funding, increasing FDI limit from 74 per cent to 100 per cent in cable and DTH satellite 

platforms. The Union Budget 2016-17 has proposed basic custom duty exemption on 

newsprint. The customs duty on wood in chips or particles for manufacture of paper, 

paperboard and newsprint has been reduced to 0 per cent from 5 per cent. 

Television is one of the major mass media of India and is a huge industry and has 

thousands of programs in all the states of India. Today, India boasts of being the third 

largest television market in the world. The year 2015 saw several new channel launches 

and the industry's adoption of a brand new ratings system – Broadcast Audience 

Research Council (BARC). The television industry in India is expected to grow at 15.5 per 

cent in 2019. Subscription revenue growth at an annualised growth rate of 16 per cent is 

expected to outpace the advertising revenue annualised revenue growth of 14 per cent, on 

account of improving monetisation due to digitisation.
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Digital Media advertising continues to grow at a faster rate than any other advertising 

category. The growth in internet penetration is driven high by the adoption of internet in the 

rural areas, whose rst experience with the internet could come through mobile phones. 

Eyeballs that earlier used to be captivated by TV, print and other traditional media are now 

moving to mobile channels. Availability of affordable smartphones and tablets has fuelled 

the 'second screen' phenomenon that cannot be ignored by content creators, curators and 

advertisers alike. The advent of 4G services, healthy growth in the number of 3G 

subscribers, continued adoption of 2G by the masses in the hinterlands and concerted 

efforts by various digital ecosystem players under the 'Digital India' initiative, have played a 

major role in making this growth possible.

As consumption of news shifted to digital platforms, online news category has seen rapid 

growth with reach of online news among internet users in India. So far, online news has 

taken share from print media largely, but going forward, its impact on the TV news 

businesses cannot be ignored.

Today, the FM radio sector in India has come a long way and the road ahead is equally 

exciting. Going by the numbers, the entire industry is registering over 12-15 per cent YoY 

growth. The radio industry has been growing at a compounded annual growth rate (CAGR) 

of 18 per cent. Also, according to the media and entertainment industry report 2015, 

presented by the Federation of Indian Chambers of Commerce and Industry and KPMG, 

the radio industry is expected to touch revenue of Rs.3950 crore in 2019.

According to ndings of the report, from consumption mode standpoint, mobile phones 

(71%) topped the chart and was followed by radio sets (53%) and then web (21%).



PRODUCT BASKET
SAMBHAAV METRO

Sambhaav Metro is a leading Tabloid Daily in Gujarat with a main focus on 
Ahmedabad that caters to the information needs of the globally aware Gujarati 
netizens. A product with a very elite look and approach, Sambhaav Metro strikes 
the right chord with its readers by providing a balanced mix of local news, business 
news, religion, glamour, scoops and light reading material. Sambhaav Metro has 
satiated the thirst for infotainment amongst Ahmedabad city-dwellers. A cost 
effective as well as knowledge enriching source for readers, Sambhaav Metro has 
initiated many game changing reader-friendly activities, which have won the 
hearts of many readers. Particularly, the “Read and Earn” endeavor added more 
value to the reader participation by bringing in the synergy between the reader and 
the publication through its unique value enhancing idea.

Noble initiatives, events, open forums have been pivotal to Sambhaav Metro's 
indelible impact on its Gujarati readers. Participative and also emotionally 
invigorating, these initiatives established a loyal reader base for the Daily. 
Spreading the word on social media platform and a digitization drive to mark a 
strong presence on the World Wide Web has widened the scope of readership and 
popularity of the Daily.
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  ABHIYAAN

The legacy of Abhiyaan, one of the largest Gujarati magazines with a strong market 
presence and commendable circulation in the upper echelons of Gujarat and 
Mumbai, speaks volumes about the corporate philosophy of SML to think 
contemporary and embrace the societal and perceptional changes. 
Quintessentially catering to the readership palates of the suave and progressive 
Gujarati community, Abhiyaan has managed to garner an enviable recall and loyal 
readership not only in India, but also in the international markets with concentration 
in UK, USA and Australia.

PRODUCT BASKET

Editorially sound and innovative packaging of thoughts, vision and ideas make 
Abhiyaan gain an edge over its competitors. Having established itself as a brand 
that takes the bold and the objective stance, Abhiyaan has won the condence of 
readers as well as stakeholders and is widely respected for its content that is 
strong with its cutting-edge Socio-Political stories and out of the box features on 
fashion, youth, beauty, life, food, religion, health, for that matter every single 
aspect that touches upon life. A strategic move to mark Abhiyaan's presence 
online through its digitization drive added another dimension to the magazine. 
Abhiyaan, to its credit, had already witnessed impressive reader participation 
during various events and open forums. Participation on the social media platform 
has furthered Abhiyaan's aims to gain a leadership position online.\
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VTV NEWS 

The Company has acquired the 
editorial as well as marketing rights 
of Gujarat News Broadcasters 
Private Limited for VTV News – a 
regional Gujarati News Channel. 
VTV is a leading regional satellite 
news channel in Gujarat and the 
rst HD channel in Gujarati, which 
created a new ocean of market 
advantage in the regional electronic 
media segment in Gujarat. With a 
formidable presence in Asia, VTV 
has also made its impact felt by 
tapping the potential in continents 
like Africa, Europe and Australia. 
What makes VTV unique is the 
unbiased, neutral and objective 
stance it takes, thus re-establishing the credibility of electronic media and is known as 
the only channel in Gujarat, which processes more than 170 news items daily.

PRODUCT BASKET

WISE TV 

The vision to understand the emerging and new-age media opportunities in a 
technological driven world, SML was quick enough to spot the opportunity in the 
potential of transit TV channel in India. Today, WISE TV - India's rst transit TV 
channel not only entertains thousands of viewers across Gujarat, but also enjoys 
the privilege of being the innovator in identifying the potential of such a channel 
category. SML have been awarded a contract from Gujarat State Road Transport 
Corporation (GSRTC) to install and run Public Entertainment System (PES) in the 
buses and bus depots of Gujarat State Road Transport Corporation (GSRTC). 
WISE TV possesses the sole marketing rights of LED display in Gujarat State Road 
Transport Corporation (GSRTC) buses.
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The Company has launched a web por tal 
www.sambhaavnews.com for news, entertainment, 
gaming, and knowledge sharing.

VEHICLE TRACKING SYSTEM

ONLINE PORTAL

The Company has diversied into newer market with Gujarat 
State Road Transport Corporation (GSRTC) for implementation 
of Global Positioning System (GPS) and Passenger Information 
System (PIS) for its entire eet of 10000 buses for network 
integrated vehicle tracking. The Company has already installed 
GPS in 2400 buses and 591 PIS in Phase I and for the Phase II the 
work is in progress. The Company is also endeavor to enter into 
arrangement with State Road Transpor t Corporation of 
Maharashtra and Rajasthan, for PES and GPS & PIS installation in 
their buses.

WISE TV 

The vision to understand the emerging and new-
age media opportunities in a technological driven 
world, SML was quick enough to spot the 
opportunity in the potential of transit TV channel in 
India. Today, WISE TV - India's rst transit TV 
channel not only entertains thousands of viewers 
across Gujarat, but also enjoys the privilege of 
being the innovator in identifying the potential of 
such a channel category. SML have been awarded 
a contract from Gujarat State Road Transport Corporation (GSRTC) to install and 
run Public Entertainment System (PES) in the buses and bus depots of Gujarat 
State Road Transpor t Corporation (GSRTC). WISE TV possesses the sole 
marketing rights of LED display in Gujarat State Road Transport Corporation 
(GSRTC) buses.

PRODUCT BASKETPRODUCT BASKET

The Company has launched a web 
portal www.sambhaavnews.com for 
news, enter tainment, gaming, and 
knowledge sharing.

VEHICLE TRACKING SYSTEM ONLINE PORTAL

The Company has diversied into 
newer market with Gujarat State Road 
Transport Corporation (GSRTC) for 
implementation of Global Positioning 
System (GPS) and Passenger 
Information System (PIS) for its entire 
eet of 10000 buses for network 
integrated vehicle tracking. The 
Company has already installed GPS in 
2400 buses and 591 PIS in Phase I 
and for the Phase II the work is in 
progress. The Company is also 
e n d e a v o r i n g  t o  e n t e r  i n t o 
arrangements with State Road 
Tr a n s p o r t  C o r p o r a t i o n s  o f 
Maharashtra and Rajasthan, for PES 
and GPS & PIS installation in their 
buses.
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