26Th

ANNUAL REPORT

2015 - 16

COLOURS OF
GROWTH

e

SAMBHAAV
GROUP



ISlon
mplementation
B eliefs
> oals
I (< (ds
B rganization

eview
What is growth?

Itis something like asking what is light? Just like a prism breaking down white light into its seven constituent
colours — Violet, Indigo, Blue, Green, Yellow, Orange and Red, or VIBGYOR in short, we are attempting to
deconstruct growth into its own VIBGYOR here.

We know growth means different things to different people. But, for us, it is not simply some figures on the
balance sheet. Itis a corporate culture that has imbibed the following 'colours' over the years -

Vision: the 'mind' of our company driving innovation and transformation
Implementation: the 'muscles' of our company powering processes and productivity
Beliefs: the 'soul' of our company inspiring business ethics and corporate responsibility
Goals: the 'eyes' of our company setting close as well as distant targets

Yield: the 'heart' of our company feeding and nurturing corporate development
Organization: the 'backbone' of our company holding up every other element

Review: the 'ears' of our company listening to customer and performance feedbacks

These seven colours are the foundation of brighter growth for Sambhaav in the coming years.
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ACORPORATE DNA

w 2 Keeping central stakeholders' interest, social

responsibility and ethics, the Company would
grow in top as well as bottom line through

/ teamwork using technological updates and
’ innovative ideas and build its image in the
- market.

A VISION

To lead the transformation of the media and marketing solutions industries.

AMISSION STATEMENT

To promote free speech, unbiased news and information, adopt best business
practices and effective governance to create value for the stakeholders in long run.
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A PRODUCT BASKET

SAMBHAAV METRO

Sambhaav Metro is a leading Tabloid Daily in Gujarat with a main focus on
Ahmedabad that caters to the information needs of the globally aware Gujarati
netizens. A product with a very elite look and approach, Sambhaav Metro strikes
the right chord with its readers by providing a balanced mix of local news, business
news, religion, glamour, scoops and light reading material. Sambhaav Metro has
satiated the thirst for infotainment amongst Ahmedabad city-dwellers. A cost
effective as well as knowledge enriching source for readers, Sambhaav Metro has
initiated many game changing reader-friendly activities, which have won the
hearts of many readers. Particularly, the “Read and Earn” endeavor added more
value to the reader participation by bringing in the synergy between the reader and
the publication through its unique value enhancing idea.

Noble initiatives, events, open forums have been pivotal to Sambhaav Metro's
indelible impact on its Guijarati readers. Participative and also emotionally
invigorating, these initiatives established a loyal reader base for the Daily.
Spreading the word on social media platform and a digitization drive to mark a
strong presence on the World Wide Web has widened the scope of readership and
popularity of the Daily.

www.sambhaavnews.com ﬂ
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